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Journalist

INFO

A journalist is an individual that collects/gathers infor-
mation (in form of text, audio, video or pictures), about
social phenomena, trends, important topics and people.

The term “journalists” originated in the early 19th centu-

ry, meaning people who write for periodicals magazines

(or journals). Today, this profession also includes reporters, correspondents, inves-
tigative journalists, photojournalists, columnists, editors-in-chief, etc.

Famous personalities in the history of journalism are the writers Daniel Defoe,
Charles Dickens, Rudyard Kipling, and for Bulgaria - Hristo Botev. In more recent
times, Winston Churchill (Prime Minister of Great Britain), Richard Nixon (President
of the USA), George Orwell (English writer) were engaged in journalism.

Today, journalists have acquired a special place in people’s minds. Professionalism in
reporting events, unconditional adherence to the truth and compliance with journalis-
tic ethics, including objectivity and the absence of bias, are expected from journalists.

With the introduction of social networks and blogs into modern life, however, there
has been the growth of more liberal types of journalism based on propaganda and
non-objective methods of manipulation or change of social and political views and
policies. These methods are often highly biased, and the sources of information
are not subject to control.

IMPACT

The world's first daily newspaper, the Daily Courant, appeared on the streets of
London in 1702. The newspaper restricted itself to the publication of news and
facts, without opinion pieces. Operating on a model still imitated today, the news-
paper sold advertising space in its columns to generate revenue and, importantly,
to avoid direct political interference with the published content.

Many of today’s private media enterprises enjoy a great deal of independence in
publishing without direct government interference.
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The need to generate revenue and stay afloat as a business operation has
far-reaching effects in terms of what journalists may or may not write or publish.
Nearly all news publications attract a particular readership that is based precise-
ly on which facts and points of view are regularly expressed within their pages,
whether conservative, liberal or radical, although content and presentation are
mainly the responsibility of editors and publishers.

Today, computer technology has turned the traditional media landscape on its
head. Print media are ceding ground to online news publications. Journalists who
once spent the majority of their working day outside the newsroom chasing down
sources or following a lead or scoop can nowadays track events via online sources,
correspond by email or cell phone, and string together information gathered with-
out having to leave their desk. Stories can be published online immediately without
first needing to be laid out amidst other content and sent to the printer.

These developments have obvious advantages — both for the journalist and the
reader — although there are significant drawbacks in terms of the journalistic pro-
fession. Publishers assume that the vast majority of online news consumers have
less and less patience to read lengthy, in-depth reports about major issues. They
therefore invest fewer resources in employing journalists to research and write
investigative content, preferring “clickable” pieces that are easy on the eye and
easy to digest. With fewer serious journalists employed within the major media,
the quality of journalism suffers, which tends to result in broad swathes of society
being less capable of thinking critically, and therefore more susceptible to propa-
ganda and semantic manipulation. In other words, ideal conditions are created for
would-be authoritarian governments and unscrupulous advertisers. Nevertheless,
in vibrant democracies journalists occupy an elevated position in people’s minds —
they are seen as people with deeply held ethical principles and an unquenchable
desire to discover and reveal the truth.

TIPS

Environmental journalists are dedicated to reporting on environmental issues and ﬂ
have specialist knowledge that helps them to write more effectively and persua-

sively. Such journalists may work on their own (as freelancers); for publications

that exclusively cover environmental or science-related issues; or as a correspon-

dent for a newspaper aHoTxep Meaua.
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Environmental journalists should:

know their subject, avoid abstract generalisations that are open to doubt, pres-
ent clear arguments, and provide facts that can be verified;

approach environmental issues such as climate change as long-term stories that
will unfold over time in many and unexpected ways;

avoid repeating what people have already heard many times, and think of new
angles for important stories;

avoid self censorship and instead write as they see things, letting editors and
publishers decide if something is too sensitive to publish;

cover all angles and present multiple perspectives, without implying that all
points of view are equally valid; and
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